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[n/ormuation ha uprecedenteo interet i the current era
(era of the information revolution) for it inwportance and ital
rule i differentfelo and actioite, a it became one ofthe mot
important aource in the adminitratioe proce. lnformation
teehnology helped ociety in dfferentfielo and ،tillgive mre ano
more till no ().

Marketing reaearcl i one of the marketin function that
were found to help ،olee problem «hicl face the marketin

ctivity within the facilit by followin the ،cientifie metlod inه 
the reearch rather than relying on guework, marketing and
peronal eaperience which repreaent one of the baic actioite of
«orker in amy area, marketing i notم timited to good only but it
inclde all the tangible and intangible producا ،ucl «a ،erviceم
and ioea (l,

WH te completity of the activitie of' the ،port federation
and it Arab, African, international competitive federation, the
inportance ofthe trateyie muanagement ia increaed and it need



for an information ،ytem helpi determining the miion ofthe port
oryanizaton and it objectice, deweloping dtrategicplan then ،trategie
deciion whicl achieoe competitiee adwantage. dryanizin ،trategie
information are ،ytem upport ه or form the comupetitive atrategic of
the actioitie of ٠porا oryaniaation, it i characteriaed wi it baie
albilit of chaninو the methoo of work performunce ،uupporteo by the
،ytem, and thi i done by it contribution to achiere tle oliectice of'the
oryanization ().

1he reearcher did mtfound amy
tdie hane addreed ientfying

Lecturer in Department of Sports
management and Recreation faculty of
Physical Education Helwon University

using strategic information system in
supporting marketing decisions in Egyp­
tian sports federations, which induce
the researcher to study the fact cfu­
inو٠ trategie information aytem in
lyyptian aport federation and its
rule in supporting information officials
and the data that support marketing
decisions to the fullest.

Sاudyهbiectives:
The study aims at assess the extent

of using strategic information system in
supporting marketing decisions in Egyp­
tian sports federdtions.

:dyا؟noitseug 
ln the light of the studys aim, the

researcher put the following questions:
/-What is the current status of the

strategic information system ofsupport­
ing marketing decisions?

2- What are the variables and avail­
able strategic and environmental infor­
mation in the current information system
to support the marketing decisions?

3- What are the requirements that
should be taken into consideration in
the strategic information system to sup­
port the stages and marketing decisions­
making?

4- What is the effectiveness of in­
formation system in achieving the ob­
jectives of sports federation to support
marketing decisions?

5- What are the considerations
which shall be taken into account when
evaluating and monitoring marketing
decisions?

Stdy Mlethodology:
The researcher used the descriptive

approach (survey method) which is ap­
propriate to the nature of the study.
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١٢THE EGYp-T١AN sPo٣-Ts

FEDERATIONs

Communily and ،amuple;
The study community is represented

in the members of the boards of the
Egyptian sports federotions consists
of (46) federations, the sample was
chosen in the intentional way from
(Football, Basketball, Wolleyball, Hand­
ball, Fighting, Boxing, Judo, Taekwondo,
Squash, Badminton, weightifting) and
the members consists of (60) members
of the mentioned federations.

Stdy Tool:
A questionnaire ofusing the strategic

information system in supporting mar­
keting decisions in the Fgyptian sports
federations.

Which is a form prepared by the re­
searcher; the axes of the questionnaire
were represented in the following:

٧ The current situation of the stra­
tegic information system in sup­
porting marketing decisions.

٧ Wariables and available strategiC
and environmental information in
the current information system.

٧ The requirements that should be
taken into consideration in the
strategic information system.

٧ The effectiveness of information
system in achieving the objectives
of sports federation to support
marketing decisions.

٧ The considerations which shall be
taken into account when evalu­
ating and monitoring marketing
decisions.

The researcher developed a pentad bal­
ance to correct the questionnaire.The state­
ments have been corrected as follows:

Strongly agree (5) degrees, agree (4)
degrees, to a cretin extent (3) degrees,
disagree (2) degrees, strongly disagree

.degree)ا( 

Sciemtific transaction of the

tionnaire:
The researcher calculated the sci­

entific transactions of the question­
naire as follows:

a- Walidity:
The researcher used the following

woy to calculate the validity of the ques­
tionnaire:

.Judges validity)ا( 
The researcher presented the ques­

tionnaire in its initial form (annex 3) to
a group of experts in the field of sports
management, the group consisted of
(7) experts (annex ( ا to express opin­
ions on the suitability of the question­
naire whether in its axes, axes phrases,
and how these phroses are appropriate
to each axes they represent. The per­
centage of the experts' opinions on the
questionnaire statements were between
(43%: 100%), and so (8) phroses were
deleted for getting less than 70% ofthe
experts' agreement, then the finol im­
age was (60) phrases (annex 4).

(2) Walidity of internal consistency:
The researcher applied the valid­

ity of internal consistency on a sample



:Stabilityا. 
The researcher used albha Cron­

pach coefficient to calculate the
stability by applying it on a sample
consisted of ( ا5) members from the
research community and from out­
side the original sample, albha Cron­
pach coefficients ofthe questionnaire
axes ranged from (0.96.0.93), alpha
Cronpach coefficient of the total de­
grees of the questionnaire (0.96)
which are a statistically correlation
coeffcient refer to the stability of the
questionnaire.

consisted of(15) individuals form the re­
search community and from outside the
original sample of the research.The cor­
relation coefficients between each phrase
degree and the total degrees of the axes
it belongs to were (0.64.0.93), the cor­
relation coefficient between the degrees
of each phrase and the total degrees of
the questionnaire were (0.63.0.91), the
correlation coefficient between the total
degrees of each axes and the total de­
grees of the questionnaire (0.95.0.91)
which are a statistically correlation coef­
ficent refer to the questionnaire internal
consistency.

Table (1)
The relatize weeight and the rato average cf'the responding
to the qwestionmaire aAes

0.٥

 ه/
»» ا

2634

2262

2325

1414 »ه ا

0.62 /113

The current situation ofthe strategic
information system in supporting marketing
decisions.
riables and aailable strategic and

enwironnental information in the current
information systen.
The reguiremnents that should be taken into
consideration in the strategic information systen.
The jfectiveness 0finformation system inة٥ 
achieving the oljectives 0fsports federation to
Support marketing decisions.
The considerations which shall be taken into
account when ewaluang and monitoring
marketing decisions.

The total degree cfthe questionnaire

n

6

6
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The average of responding was be­
tween (0.63:059), the total percent of
the questionnaire was (0.62) as the
percentage of all the axes were less
than the minimum limit which indicate
that it was not achieved in the actual
fact of using strategic information sys­
tem in supporting marketing decisions
in the Egyptian sports Federations.

The researcher attributes that result
to the deficiencies in the use of strat­
egy information system in sports fed­
erations. The system does not contain
enough information to help in decision
making as well as the lack of integrity
in the inormation provided, the lack of
comprehensive and not presenting it
appropriately, unquantifiable, and dif­
ficulty in the transfer of the informa­
tion. Als0, the used programs are not
multiple and the non-availability of ac­
tive communication network and the
information system currently in place
within the sports federations are not
provided with economic, politic, law en­
vironment as well as the information
related to sports organization, com­
petitive markets, strength and weak
points and the information related to
the element of efficient and quality.

ln addition to the poor availability
of the requirements which support
the power ofstrategic information sys­
tem inside federations through devel­
oping a clear strategic plan that can
be followed for the federations to be
promoted.Also, the high management

does not fully support the importance
of information and not to take into
account the surrounding variables, as
it does not provide the necessary ef­
fective for the Egyptian federation to
achieve their goals which shall support
marketing decisions through improv­
ing effectiveness and efficiency and
enabling management to devote more
time for strategic tasks and the ability
to exchange information on a regu­
lar basis an identifying all the avail­
able alternatives and choose the best
and provide more accurate reports
through the streaming of the provided
informdtion.

/oreover, the process of evaluating,
following, and controlling strategic de­
cisions are not perfectly done, as there
is a serious deficient in identifying
whether the decision that have been
issued have been successfully done or
there were many obstacles that have
prevented applying those goals. The
process of evaluating and controlling is
one of the important processes which
shall be taken into account due to the
offered information helb the high man­
agement to identify its problem and in
trying to avoid those problems in the
future which will help the federations
to develop the sborts organizations.

"Samir abu El Fotoh Saleh"(1996)
(2) indicates in his study the impor­
tance of strategy information system
in supporting the strategic manage­
ment and to perform its basic func­
tions at the highest level of efficiency
and effectiveness whether these func­
tions were represented in the process



of performing strategic planning or in
the process of decisions making.

"Nadia Habib Ayoub" (2006) (4)
indicates in her study the importance
the availability of the properties of
strategic information.

The study of "Molloy& Schwemk,
G"(١995) indicates that the ise of in-

 ام mmmا

formation systems lead to more rapid,
convenient, and accurate information
needed to solve the problems, storing
and retrieving the information through
database which based on information
system leads to increase the quality of
administrative decisions and the sbeed
in making them.

ln the tigا t ofte reut ofthe tdy the reJearcherfno
thefotlowing conclion:

1. There are deficiencie in uoing ،trategie information
،ytem in aupporting muarketing deciion in the Lyyptian
،portfederation.

2. There are many obtacle in the current ،tatu in
uainy ،trategic information ،ytem in upporting marketing
deciion.

• Lack of'enironmental and ،trateyie wariable and
information in the current information ،ytem ofthe port
federation which impede ،upportin marketing deciion.

4. Apptyin requiremenا are not taking into account
whicl mut be taken into conideration in the Jtrategie
information ،ytem.

• lneffectiveneofiformation ،ytem in achievin the
goaل of،portfederation in ،upporting muarketing deciaion.

6. Unawailability ofthe conideration to be taken
into account when ewalating and controlling marketing
deciion.
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ln the tight of' the reut ofthe tdy the reJeareherfno
thefotlowing recomumendation:

1. The need to prowide iformation and data related to
marketing deciaion «hich hade a clear and verجy important
inwpact in the aucceofthefederaton' otjectve.

2. haie the acientifc andpractical level of' the worker in
the aportfederaton and training them on how to ue aucl
،ytem througl providing them with ،pecialiazed training
C0٧/e٠

, Prooiding many conwputer to the aportfederation and
connected them with the iternational informuation netork
for etchanin the information between thefederation and it
branche eaoily.

4. hncouagng the aenior teaderhip on uing the
modern technology aه it i conidered a thefuture ofthe
adminitrative «ork in the modern era.

5. The incluion ofa atdy courae oftrategic iformation
،yء tem in thefaculty ofphyical education and how to
appty it in order to prepare a generation can cope with thee
innowation whieh emuerged on the ،port arena.

6. Conoening conference and eminar to help the worker
ofthefederation to recognize the imuportance ofatrateie
iformation ،ytem in the fgyptian aport.
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